
 
 

What this research is about 

Poker is one of the most popular forms of gambling. 
Poker players’ gambling behaviour tends to stand out 
in intensity, especially in time and money spent. 

Over the past 10 years, studies of poker players 
suggest a unique demographic profile in terms of age, 
income, gender, and education. Players tend to be 
more competitive and have game-related skills. The 
skillset and general nature of poker leads players to 
believe they should not be categorized as gamblers. 
Being viewed as a gambler makes them feel 
stigmatized into being seen as a problem gambler. 
This feeling of judgement could act as a barrier to the 
uptake of harm prevention and reduction messaging.  

This study aimed to explore poker players’ views 
around prevention efforts to reduce the harm of 
problem gambling. Doing so could help institutions to 
change prevention messages through a better 
understanding of what poker players think about 
prevention messages. 

What the researchers did 

This study is a secondary analysis of interview data 
from a larger project on passion and problem 
gambling among poker players. The researchers 
aimed to understand poker players’ passion for the 
game and its relation to problem gambling 
behaviours. Participants were recruited using 
advertisements posted on online poker sites and local 
newspapers in Québec, Canada. Advertisements were 
also posted in locations where poker players met to 
play, such as poker halls, casinos, bars, and 
tournaments. Participants had to have played poker in 
the past 12 months, self-identify as poker players, 
speak French or English, and be at least 18 years of 

age. The Gambling Passion Scale measured their 
passion for poker. The Problem Gambling Severity 
Index measured their gambling risk level.  

For the interviews, the researchers invited 
participants who showed a certain level of passion 
and were at different gambling risk levels. Twelve 
men, aged 21–40 years old, agreed to participate. 
Semi-structured interviews were conducted by the 
researchers through video communication software 
or a telephone call. The interviews used open-ended 
questions to explore poker players’ experiences. 
These questions focused on three themes: (1) the 
passion of poker, (2) the development of passion and 

What you need to know 

This study was based on interviews with 12 men 
from Québec, Canada, between the ages of 21–40 
years old. The participants had to have played 
some form of poker at a casino, bar, poker hall, 
tournament, or online gambling site in the past 
year. Interviews were conducted to understand 
poker players’ thoughts around prevention 
messages in gambling.  

The poker players did not think that prevention 
messages were directed towards them. They saw 
these messages as lacking an awareness of the 
reality of poker playing. Thus, there was a lack of 
personal connection with these prevention 
messages. The players described using different 
personal strategies to reduce the risk of gambling 
problems. Based on their findings, the researchers 
made several suggestions to improve the uptake 
of prevention messages among poker players.  
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poker practices, and (3) risk prevention strategies. The 
final set of questions was the focus of this study.  

What the researchers found 

The researchers found two main themes. First, poker 
players had a negative view of prevention messages 
displayed by public or institutional services. The 
players explained that even though they knew about 
these messages, they were unfazed by them. In their 
eyes, the targets of these messages were problem 
gamblers, and they did not identify as such.  

There was also a perception that these messages 
were meant for players engaging in other forms of 
gambling (e.g., electronic gambling/gaming 
machines), and not skill-based forms of gambling like 
poker. Additionally, the poker players felt like 
prevention messages did not display an accurate 
portrayal of their reality, which is why they did not 
feel a personal connection to the messages.  

Secondly, the players shared their personal strategies 
to reduce risk. These included money management, 
being aware of their relationship with poker, playing 
for free, balancing poker and other activities, 
controlling emotions, retaining a healthy lifestyle, and 
spotting paying opportunities by choosing to play with 
novice or less skilled players. Although they did not 
specifically define these strategies as prevention, the 
primary idea did stem from prevention practices.  

The players’ perceptions suggest problems with 
existing prevention messages. Poker players more 
often see game outcomes in terms of time or money 
lost, rather than the risk or harm it causes. They also 
consider themselves to be distinct from players of 
other gambling games. Therefore, messages meant to 
capture an audience of all types of players may not be 
relevant to poker players. Messages that are tailored 
to the characteristics of poker players are needed.  

How you can use this research 

Studying poker players’ experiences in more depth 
will help institutions modify prevention messages to 
make them useful for poker players. The researchers 
suggest integrating players’ perceptions, poker 

terminology, and famous poker players as part of 
these messages may increase their effectiveness. 
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About Gambling Research Exchange (GREO) 

Gambling Research Exchange (GREO) has partnered with 
the Knowledge Mobilization Unit at York University to 
produce Research Snapshots. GREO is an independent 
knowledge translation and exchange organization that 
aims to eliminate harm from gambling. Our goal is to 
support evidence-informed decision making in safer 
gambling policies, standards, and practices. The work we 
do is intended for researchers, policy makers, gambling 
regulators and operators, and treatment and prevention 
service providers. Learn more about GREO by visiting 
greo.ca or emailing info@greo.ca. 
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